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*Media advertising
*Product placement
eAdvertorials
«Social Media

eHealth and safety
«Official labels
*Use restrictions

eLabels

eHealth and safety
eInstructions for use
eInstructions for disposal
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onsumer organisations
eTestimonials
eInternet
«Social media
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Labelling
Matters

practical guidancefor standards
development bodies
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CYCLE DELICAT

UTILISER DES DETERGENTS DOUX

NE PAS UTILISER D'EAU DE JAVEL
SECHER ETENDU

HE PAS REPASSER
HE PAS NETTOYER A SEC

HE PORTEZ PAS POUR LESUMD LN




Can we trust all informe
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natracare
INSIDE PATAGONIA [———
natracare products | wheretobuy | aboutus

healthier by nature
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Environmentalism / The Footprint Chronicles: Our Supply Chain

footprint

| § CHRONICLES { cotton
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The Footprint Chronicles® examines Patagonia’s life and habits as a
U;"“ e company. The goal is to use transparency about our supply chain to help
v us reduce our adverse social and environmental impacts — and on an
industrial scale. We've been in business long enough to know that when
México

we can reduce or eliminate a harm, other businesses will be eager to

follow suit. news & events



e Ryan Taylor : Chief Designer (Production) and Co-Founder of the Fz
Jewellry Company. I'm a hopeless idealist, formally trained goldsmith, de
model maker. | specialize in ethical policy development, sourcing, and syste
supporting transparency in jewellery supply chains.

Koen Boone:works for LEI part of Wageningen University and Research Centre.
He is Director Europe of the Sustainability Consortium (TSC). Before joining TSC
Koen led the Centre for Economic Information (CEIl) for about 8 years. CEl is a
research program monitoring Sustainability of Dutch agriculture with a yearly
budget of about 6.5 million Euro. Koen has nearly 15 years of experience on
measuring sustainability on all kind of levels (product, company, sector). He
worked with the Global Reporting Initiative (GRI) on the development of GRI
guidelines for sustainability reporting for the Food Processing Industry, developed
a sustainability scan for the agribusiness and developed a website to measure
sustainability of Dutch agriculture in a very detailed and quantitative way
(www.duurzaamheidlandbouw.nl).

Your moderator: Michaél Bremans, Director, Management consultant in Sustainable
Business Leadership, former CEO of Ecover, 1993-2013.



http://www.duurzaamheidlandbouw.nl

